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Examples welcome!
Questions, too!
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Important!
My background in social media studies, I am an Estonian – it shows ☺

We take a critical look at political communication, but persuasion and 
influencing is a normal part of everyday communication

We need the politicians. They need us.  

3

Images/ut_logo.svg


Resilience as a core concept

Przybylski et al. (2014), Timmerman (1981) 
understand resilience to be:

… individual’s/organisation’s/society’s ability

to absorb and recover, accurately prepare and 
adapt to changing and sometimes stressful 
environments 

and to feel empowered to act instead of react in 
the face of both novel and threatening 
challenges. 



Planned for today

1. Stay in the picture

2. Brand yourself

3. Know the platforms

4. Seem authentic

5. Borrow reputation

6. Use existing associations

7. Differ 

8. Seem strong (for men)

9. Seem beautiful (for women)

10.We are good, they are bad
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Ad nauseam

Halo effect

Reductio ad Hitlerum

Divide and conquer

Bandwagon effect
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1. Stay in the picture!
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Why it works?

Because we remember the things that are 
more accessible, familiar, available

See also:  
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https://www.rogerleishman.com/2017/12/thing1.html
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Ad nauseam
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https://www.dictionary.com/e/online-harassment-disinformation-terms/
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Influencer creep (Bishop 2023)
• self-branding techniques rooted within influencer cultures, strategic 

techniques of algorithmic optimisation and sharing of authentic (yet 
highly stylised) selves online

• influencer creep has generated accelerated demands to consistently 
perform and maintain an artistic identity across social media 
platforms



2.-3. Three main characteristics

• Attending to self-branding: 
• The inclusion of the self in promotional content
• Maintaining a consistently upbeat emotional performance across social media 

platforms
• …

• Optimisation:
• Algorithm-manipulation
• Planned content disseminarion
• Up to date with current trends
• …

• ‘Authentic’ selves on social media platforms: 
• aspirational and commercially viable
• conveying a convincing emotional performance that it comes from within an 

influencers’ genuine self
• dialogue-based
• …



5. Borrow reputation
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Why it works?

Our emotions tend to “spill over”, we clump 
objects/elements/people together, seek patterns

See also:
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Reductio ad Hitlerum
someone’s argument, core values, behavior is 
condemned by drawing a parallel to Hitler. 
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Halo effect gets used a lot

“I voted for Kaja”

How do we know 
which Kaja?
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6. Use existing associations
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Why it works?

Spillover + we are in a hurry, live in the context of social acceleration
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7. Differ
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Why it works?
Something that deviates from the norm catches our attention, we deem it 
more important

Attention economy built on it (e.g. shamelebrities)

See also:
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8.-9.  Seem beautiful/strong
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Why it works?

Our brain wants shortcuts – they are like this, those are like that, all X are like Y, 
all Q are like Z. 

Gender stereotypes especially strong – we expect and anticipate different things, 
practices, media/self-presentations from men and women. Why?

See also:

21

Images/ut_logo.svg


10. We are good and we 
have the majority. 

They are bad and they 
will lose.
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Common enemy unites

Bandwagon effect: we feel safer in a herd, belonging base level
need. If everybody thinks like that, then I should too, right? 
„Everybody is with us!“ „85% of consumers think like that“

   Divide and conquer
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maria.murumaa@ut.ee
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